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When Lower Alsace Town-
ship resident James Aloye 
was a kid, he had a passion 
for playing classic-style role-
playing video games such 
as the “Final Fantasy” and 

“Dragon Warrior” series by 
the Japanese company Square 
Enix.

Now he’s finding that cre-
ating his own game is even 
more enjoyable than playing 
someone else’s.

“It’s very creative and very 
technical,” he said.

Known in the gaming world 
as RPG, or role-playing games, 
these games aren’t about 
pushing a button to get things 
to happen, Aloye explained. 
Instead, the player enters a 
story that involves a hero on 
a quest to destroy monsters 
that have caused a tragedy.

“You grow your character’s 
abilities and characteristics, 
and then when you engage in 
battle, you start the battle and 
observe what happens as the 
characters win or lose, based 
on their statistical levels,” he 
said.

The skills used are intel-
lectual rather than physical; 
you don’t need great hand-
eye coordination to win. And 
you can stop in mid-game and 
save it for later.

Filling a gap
Aloye loved the games, but 

there always seemed to be 
something missing.

“The general consensus 
(among gamers) is that when 
you play these games, at least 
one of three fundamentals 
is lacking in some way,” he 
said. “The fundamentals are 
the depth and richness of the 
story; the length and experi-
ence of play; and the ending. 

The game might look great 
and have a rich, in-depth story 
line, but the ending was dull. 
Or there would be other is-
sues like the game might play 
out too fast.

“I hadn’t played anything 
with a perfect balance.”

So fi ve years ago, Aloye, who 
has worked for many years as 
an IT specialist and software 
developer, decided to start a 
classic-style RPG company 
of his own, Eternal Conquest 
LLC, to deliver a revolution-
ary video game, “Eternal Con-
quest: The Great War,” to an 
international customer base. 
And if that is successful, he 
hopes to continue with a se-
ries.

“I seek to make the perfect 
set of those three fundamen-
tals,” he said.

Using $30,000 of his own 
money, Aloye started by pur-
chasing and setting up the 
technology he needed to cre-
ate the game, and by doing 
extensive market research. 
He said he spent about 4,000 
hours on this phase during 
the fi rst couple of years.

He started the development 
phase two years ago, spend-
ing about 1,000 hours creat-
ing the game itself. About 3 
percent of it is complete now, 
but he has a fully playable 
demo that can be fi nished in 
three to 12 hours. When fi n-
ished, the full game will take 
approximately 180 hours to 
play — longer than most. For 
RPG fans, he said, “the longer 
the better.”

Three diff erent worlds
The story will involve three 

diff erent worlds, in the pres-
ent, past and future, he said, 
and 10 to 20 playable char-
acters, each from a unique 
background.

There will be two unique 

aspects to the game: season, 
date and time-specific con-
tent and geographic-specifi c 
content, he said. Gamers with 
internet access can use these 
portions of the game, which 
are connected within the 
company’s infrastructure.

For example, in the North 
Lands of the game, he said, 

“there’s a village that is only 
accessible during Decem-
ber. So you can’t enter the 
village and get the weapons 
and armor that you need 
unless you’re doing it in De-
cember.”

The same applies to the 
geo-specific content, which 
uses the GPS inside a player’s 
phone or tablet to ensure they 
are playing in the correct lo-
cation to access certain game 
elements.

Having found himself in 
what entrepreneurs call 
the “Death Valley” of start-
ups, Aloye said he needed 
help with getting investors 
and bringing his product to 
market. After reading a story 
in the Reading Eagle about 
AmpTech, a Malvern, Chester 
County-based fi rm that helps 
startups move forward, he 
contacted the company sev-
eral months ago and is prepar-
ing for a release of “Eternal 
Conquest: The Great War” by 
the fourth quarter of 2019, in 
time for Christmas.

Pre-sale
AmpTech helped him with 

contacting a venture group 
that has pledged to match 
$100,000, which Aloye is rais-
ing through a TeamUp crowd-
funding pledge site.

He is pre-selling the game 
on his website, www.ectgw.
com, where gamers can also 
watch a video of the prototype 
and, if they agree to pre-order 
the game, can have access to 
every demo released between 
now and when the full game 
arrives.

Aloye said AmpTech also 
helped him come up with a 
third pathway to marketing 
the product: to partner with 
individual businesses, munic-
ipalities and tourism boards, 
who can buy into the geo-
specifi c content of the game 
and use it as a tool to bring 
players into their areas.

“If I have Bill’s Ice Cream 
Shop, for example, and I buy 
the geo-specifi c content, then 
a player who is inside the shop 
can get content you can only 
fi nd there,” he said.

With the initial demo com-
plete, Aloye said he is in the 
process of moving it to com-
mercial grade and will have 
it available on iTunes by De-
cember. He’s giving it away 
for people to try out, and they 
will be encouraged to visit the 
TeamUp site and pre-order 
the full game.

Once he has secured fund-
ing, Aloye said, he plans to 
hire a graphic designer and 
composer who are waiting in 
the wings to produce his own 
intellectual property for the 
game, which can subsequent-
ly be used for other products. 
(Currently, he is using third-
party graphics and music for 
the demos.)

Aloye, a 1996 graduate of 
Central Catholic High School, 
studied IT and software devel-
opment at Alvernia University. 
He has a job in IT (he declined 
to disclose where he works), 
and has started online com-
panies including Aloye Me-
dia, which publishes Christian 
children’s books, and Aloye 
Computer Enterprises, an IT 
business.
Contact Susan L. Pena: money@read-
ingeagle.com.

Berks resident James Aloye is working on 
“Eternal Conquest: The Great War,” which 
combines elements gamers are looking for.
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Jim Aloye with a shot of his game, “Eternal Conquest: The Great War.” The Lower Alsace Township resident is looking to release it in 
2019.

Eternal Conquest LLC
Owner: James Aloye
Location: Online; Aloye lives 

in Lower Alsace Township
Phone: 844-672-5693 (se-

lect Option 2, Media and 
Publishing Dept.)

Website: www.ectgw.com
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DETROIT — Toyota Motor 
Co. is continuing its reign at 
the top of Consumer Reports’ 
reliability rankings, a reward 
for its conservative approach 
to new technology.

The Toyota brand came in 
first in this year’s rankings, 
followed by the company’s 
luxury Lexus brand. It’s 
the fi fth year in a row that a 
Toyota brand has topped the 
survey. Kia, Audi and BMW 
rounded out the top fi ve.

Cadillac, GMC, Ram, Dodge 
and Volvo got the poorest 
reliability scores, dinged by 
buyers’ problems with their 
infotainment systems and 
transmissions.

Consumer Reports  pre-
dicts reliability of 2018 ve-
hicles based on a survey of its 
subscribers, who owned or 
leased 640,000 vehicles from 
the 2000-2017 model years. 
Consumer Reports forecasts 
how a model will perform 
based on recent data for that 
model. The magazine gives 
more weight to mechanical 
and safety issues than minor 
problems such as wind noise.

The magazine’s rankings 
are closely watched in the 
industry, since many buyers 
seek advice from Consumer 
Reports.

Jake Fisher, Consumer Re-
ports’ director of auto testing, 
says Toyota’s strategy of add-
ing new technology gradually, 
instead of all at once, helps 
make its vehicles more re-
liable. Toyota’s new Camry 
sedan, for example, has an 
eight-speed transmission 
that was first tested on the 
Highlander SUV.

K i a  h a s  a l s o  st e a d i l y 
climbed in the rankings be-
cause it uses proven technolo-
gy that has already been tested 
by its sister brand, Hyundai, 
which slipped in the rankings. 
Consumer Reports found that 
the Kia Niro hybrid, which 
went on sale earlier this year, 
was the most reliable vehicle 
in its entire survey.

Audi and BMW also have 
better-than-average infotain-
ment systems because they 

were some of the fi rst to mar-
ket with them more than a 
decade ago.

“They’ve had all those grow-
ing pains,” Fisher said.

By contrast, Buick dropped 
from third to eighth in the 
rankings because of troubles 
with its new 2017 LaCrosse 
sedan, which has a new eight-
speed transmission, new 
engine and new electronic 
shifter, among other fea-
tures. Fisher said other recent 
Buicks, such as the Envision, 
went on sale in China or Eu-
rope fi rst and got some kinks 
worked out before heading 
to the U.S.

Electric cars escaped some 
of those reliability problems 
because they have fewer parts. 
General Motors Co. didn’t 
fare well overall, but its new 
Chevrolet Bolt electric car 
had above-average reliability. 
In its debut on the list, Tesla 
Inc.‘s Model 3 sedan got an 

“average” reliability score. The 
car isn’t widely available yet, 
but the magazine based its 
ranking on responses for the 
company’s Model S sedan, 
which has above-average re-
liability.

“There’s a lot of stuff  that’s 
not in electric cars,” Fisher 
said. “They’re simpler.”

Chrysler was the biggest 
climber in the rankings, 
thanks to consumer reviews 
of its new Pacifica minivan. 
Acura fell the furthest, hurt 
by problems with the trans-
missions on several of its new 
models.
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Toyota is the top brand in Con-
sumer Reports’ annual vehicle 
reliability rankings followed by 
Toyota’s luxury Lexus brand.

Toyota tops 
Consumer Reports’ 
reliability rankings
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Pittsburgh-based FNB 
Corp., the parent company 
of First National Bank of 
Pennsylvania, reported third-
quarter earnings of $77.7 mil-
lion.

FNB had earnings of 23 
cents per share. Earnings, 
adjusted for costs related 
to mergers and acquisitions, 
were 24 cents per share.

The fi nancial holding com-
pany posted revenue of $329.7 
million in the period with an  
adjusted revenue was $291.4 
million.

FNB shares have decreased 
13 percent since the begin-
ning of the year. The stock 

has risen 14 percent in the 
last 12 months.

On Thursday, FNB shares 
were down 3.2 percent to 
$13.50 per share.

“FNB delivered solid perfor-
mance in the third quarter re-
sulting in record revenue and 
record net income,” said FNB 
President and CEO Vincent J. 
Delie Jr. in a statement. “We 
are pleased with the growth 
in loans and deposits, as well 
as our ability to effectively 
manage expenses. We are al-
so pleased with the results of 
several of our fee-based busi-
nesses and remain focused on 
our revenue growth initiatives 
to deliver increased value for 
our shareholders.”

First National Bank parent 
reports solid third quarter

Creating the perfect 
role-playing game
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