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Executive Summary

Opportunity

Problem

Definition of RPG: An RPG or role playing video game is a video game genre where the 

player controls the actions of a character (and/or several party members) immersed in 

some well-defined world. To be specific, RPG games can be broken down into several 

different styles. (1) Turn Based, (2) Adventure Based, and the (3) Classic Style RPG which 

combines both Turn Based and Adventure Based styles. The Classic Style RPG is also 

commonly known as Japanese Role Playing Gameor JRPG because it originated in 

Japan in the early 1980's.

The marketspace for Classic RPG Style video games is wide open and we are running full speed 

ahead to capitalize on that. With only a handful of industry players and new releases 

dwindling, fans of classic style RPG’s are yearning for new and fresh titles with robust themes, 

rich storylines, larger and more sophisticated quests, and “ever expanding” content to 

maximize value through the experience of extended play time.

Many gamers often complain about there not being enough classic RPG style video games with 

rich content and storylines that are reminiscent of the franchises that they grew to love over 

the years as they grew up on video games.

Solution

I believe the solution is part and parcel of the fact that we really know and understand our 

customer base because we are a member of it . 

By designing Eternal Conquest to satisfy the true desires of avid RPG gamers with robust 

themes, rich storylines, larger and more sophisticated quests, in addition to what would appear 

to be endless hours of game play, I believe we can build Eternal Conquest to truly be the first 

game that provides a unique feeling of satisfaction to our gamers. 

Market

In the United States Alone, 155,000,000 people play video games. 
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                                  (Source: 2015 ESA Essentials - Sales, Demographic & Usage Data) 

The average age of the male “American Video Gamer” is 35 years old.

The average age of the female “American Video Gamer” is 43 years old.
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                                        (Source: 2015 ESA Essentials - Sales, Demographic & Usage Data) 

In 2014 alone, Americans spent $22.41 billion dollars on video games.
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The people who spend that $22.41 billion dollars annually are most influenced by:

• The Game’s Interesting Storyline – 22%

• Price – 15%

• Word of Mouth – 11%

• The game is the continuation of or similar to a franchise they already love – 10%
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                               (Source: 2015 ESA Essentials - Sales, Demographic & Usage Data) 

20.2% of all Computer Platform Video Game Sales in 2014 were RPG Style Video Games .

9.5% of all 2014 Video Game Sales regardless of platform, were RPG Style Video Games .
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 $2.13 billion dollars was spent on RPG Style Video Games in the United States, in 2014 alone 

 

When adding the rest of the world into the mix, the results are significant as shown below. 
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While those numbers are raw, it is not outside the realm of possibilities to assume that between 

8% and 11% of each of those regional video game populations are members of the Classic/RPG 

Video Game Customer Demographic, just as the ESA satistics said about America. 

But let's not leave that to chance. 

Here are some actual examples that reflect this demand as taken from the Priori Data App 

Tracking Platform showing number sales for other Classic Style RPG games: 

• Vay – Released in the iPhone App Store in 2008. Data Tracking platforms started 

tracking data in 2015. Pre 2015 Data Unavailable. 27,000 purchases in 2015 alone, which 

is 8 years after it was released. 
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• Sword of Fargoal Legends – Released in the iPhone App Store in 2010. Data Tracking 

platforms started tracking data in 2015. Pre 2015 Data Unavailable. 73,000 purchases in 

2015 alone, which is 5 years after it was released. 
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• Symphony of Origin – Released in the iPhone App Store in 2012. Data Tracking 

platforms started tracking data in 2015. Pre 2015 Data Unavailable. 43,000 purchases in 

2015 alone, which is 3 years after it was released. 

 

• Hero’s Rise: The Prodigy – Released in the iPhone App Store in 2012. Data Tracking 

platforms started tracking data in 2015. Pre 2015 Data Unavailable. 77,700 purchases in 

2015 alone, which is 3 years after it was released. 
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• Final Fantasy V – Released in the iPhone App Store in 2013. Data Tracking platforms 

started tracking data in 2015. Pre 2015 Data Unavailable. 136,000 purchases in 2015, 

which is 2 years after it was released. 
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• Oceanhorn – Released in the iPhone App Store in 2013. Data Tracking platforms started 

tracking data in 2015. Pre 2015 Data Unavailable. 365,000 purchases in 2015, which is 2 

years after it was released.

IMPORTANT FACTS REGARDING THE ABOVE LISTED STATS 

• These are just global iPhone App Store Purchases in 2015 alone

• Android sales statistics are likely to reflect larger numbers because there are 

exponentially more android users worldwide than there are iPhone users.

• PC and MAC purchases are also not reflected. There are no stat trackers for Windows PC 

and Mac software sales yet. 

  Competition

Due to very few video games of the JRPG genre being released like Eternal Conquest, 

customers tend to buy all the games that come out, which means that they will continue to buy 

the games of our competitors, but they will also buy Eternal Conquest. 
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When they find that Eternal Conquest quenches their previously unmet desire as video game 

enthusiasts, they will eagerly look for the next game in the Eternal Conquest series.

They will still buy from our competitors, they will never stop buying from our competitors.

However if we can truly satisfy their desire, they will elevate Eternal Conquest LLC and Eternal 

Conquest to the status a preferred video game provider and will become a true brand loyalist.

Why Us?

Eternal Conquest LLC is uniquely positioned to deliver Eternal Conquest in a way that truly 

satisfies RPG Gaming enthusiasts. 

Jim Aloye, the creator of Eternal Conquest, is a member of the very customer base this product 

is designed for. 

In addition to having such intimate and firsthand knowledge from inside of his own customer 

base, Mr. Aloye has a unique set of technical skills required to take this game all the way to the 

phones, tablets, and computers of his customers. 

There is money to be made, and Mr. Aloye is going to make it. All he needs is the right person 

or VC group to provide that chance.

Expectations

Forecast

We believe that a high quality game, priced at between $15 and $20 will generate between $5M 

and $10M based on worldwide purchase quantities ranging from 300K to 700K units sold.  The 

result, after the respective app stores take their 30% off the top, would return an estimated 

profit ranging from $3.15M to $7.35M. 

Secondary market products such as the game's soundtrack and strategy guide along with geo-

partnership subscriptions has the potential to add an additional $6M+ to the revenue stream 

with unlimited potential for growth. 
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Financial Highlights by Year

Financing Needed

We are seeking a single investor or VC Group to invest $1,500,000 in venture funding for a 30% 

ownership/royalty stake in the game. 

This will allow total dedication and singular focus to be placed on the project in order to 

complete it and bring it to market.

Proceeds will be used for contract labor, product development, operations, advertising, market 

introduction and will facilitate the completion of Eternal Conquest the Great War and 

secondary market products for a Q3/Q4 2020 release.

Products brought to market will include Eternal Conquest the Great War Classic Style Role 

Playing Game, the Official Strategy Guide, A Complete Video Game Soundtrack, and various 

secondary market products.

The outlay of the funding is as follows: $570,500 in year 1, $623,500 in year 2, $306,500 in year 

3. The breakdown of the costs listed above are $1,310,000.00 for development, production, & 

contract labor costs, $150,000 marketing expenses, and $40,000 for legal/copyright.

The payout exit plan can be structured in a variety of ways depending on the investor. A few 

examples could be as follows. Option 1, otherwise known as expedited payout, allows the 
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investor to take 100% of the profits until the initial investment is recuperated, after which the 

investor payout defaults to 25%. Option 2, otherwise known as the standard payout, allows the 

investor to take 30% of the profits as long as they retain 30% ownership of the venture.
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Opportunity
Problem & Solution

Problem Worth Solving

The goal of this section is lay some groundwork in order to demonstrate that there is serious 

demand for “Eternal Conquest - The Great War” video game, by showing you a real and recent 

example of a competitor who released two different video games around the same time in 2017. 

One game contained several of the same elements that Eternal Conquest contains and the 

other game did not. The game that contained elements similar to Eternal Conquest brought in 

more revenue and experienced substantially more demand when compared to the game that 

did not.

Background: 

Before getting into that example, and all of the details, a few pieces of pre-requisite 

information about Eternal Conquest must first be understood because this information is 

critical to being able to fully digest the rest of this document.

• First and foremost, Eternal Conquest is a video game classified as a Japanese Style 

Classic Role Playing Game. That’s its genre type. Often times, in industry 

publications Japanese Style Classic Role Playing Games are simply called Japanese 

Style Role Playing Games, or Classic Style Role Playing Games, or simply called JRPG.

 

• Eternal Conquest is designed to be sold as a pay once and play forever video game that 

contains a unique content system. This content system utilizes seasons, dates, times, 

and geo-position to create a complex, multifaceted, and revolutionary in game 

experience for the player. 

 

The elements of this content system are as follows:
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• The date based content facilitates the existence of special areas in the game that only 

become available to play during certain dates, seasons, or times of the year. This is 

called Date/Season/Time Specific Content. 

 

• The geo-based content facilitates the existence of special areas of the game that only 

become available to play when player is physically present in certain geographic 

regions. This is called Geo Specific Content.

This combination of date and geo-based content in a classic style RPG is unique to Eternal 

Conquest. I want Eternal Conquest to be THE GAME that truly exploits this exciting 

combination of both season and geographic specific content to keep people coming back to 

play again and again.**

The only game I am aware of that uses region specific content like this is Pokémon Go. That is 

how the game decides which Pokémon may appear on your screen for you to catch. If the 

player plays it in NYC for example, he can only catch certain types of Pokémon, but as soon as 

he jumps on a plane and travels to a different geographic region, a totally different set of 

Pokémon are available to catch. This is done using the phone’s GPS. 

• Niantic Finally Speaks Out About The 'Region-Locked 

Pokémon' http://www.itechpost.com/articles/32557/20160923/niantic-finally-speaks-

out-about-region-locked-pokemon-issue.htm 

Pokémon GO only does geographic specific content in a limited capacity and they grossed 

$200 million in the first month as evidenced in the following article.

• Pokémon Go’ earns $200 million in first 

month http://www.cnbc.com/2016/08/08/pokemon-go-earns-200-million-in-first-

month-beating-candy-crush.html

Pokémon GO grossed $600 million for its Developer Niantic Labs in the first 3 months as 

evidenced in the following article.

• We finally know how much Nintendo made from Pokémon 

Go https://qz.com/819677/nintendo-pokemon-go-profits-we-finally-know-how-

much-nintendo-made-from-pokemon-go/
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While Pokémon GO is not the same genre as Eternal Conquest, the fact that it was the first and 

only game to use geographic specific content cannot be discounted as a major factor in 

driving its gross revenue.

Pokémon video games existed for years and have long been available for Nintendo DS, PC, and 

Mac but never experienced the kind of meteroic revenue success that Pokémon GO 

experienced on it's first day "out of the gate".

In fact, at least 3 other Pokémon video games existed for iPhone and Android long before 

Pokémon GO was created as evidenced in the following App Store link -

 https://itunes.apple.com/us/developer/the-pokemon-company-international-

inc/id594261408

NONE of them had geographic specific content. Only Pokémon Go has that.

One key fact to remember is that businesses cannot purchase Pokémon Gyms or Pokémon 

Stops in the Pokémon Go game.

Simply stated, businesses cannot pay Niantic Labs to create custom in-game content that is 

only accessible when players are physically present on their property. They might have 

benefitted accidentally if their business is next to a church or some other structure that Niantic 

Labs uses for Pokémon Gyms and Pokémon Stops, but businesses who are not lucky enough 

to not have their premises near those Pokémon facilities have no means of directly purchasing 

such virtual structures from Niantic.

What are Pokémon Gyms or Pokémon Stops? 

They are in-game experiences such as battlefields or structures that give players items, 

weapons, and various benefits inside the Pokémon Go game. However, in order to get 

these things, players have to physically be present in a geographic location that serves as 

a Pokémon Gym or Pokémon Stop. 

Players actively seek these Pokémon Gyms or Pokémon Stops out, and often choose to meet 

their friends at those coffee shops or other places that are next to them in order to play the 

game and get the exclusive content available at these locations. 

Since Niantic Labs will not accept payment from businesses to deploy these virtual 

Pokémon properties, they have created a void by closing the door to an entire stream of 

potential revenue. This means a car dealership that wants to help parents keep their kids 
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occupied during the purchase process by hosting a Pokémon Gym cannot purchase 

one. Pokémon Gyms are not for sale.  

 

Why does Eternal Conquest LLC Care about this void?

We can fill it through our geo-partnership structure.

 

What is the geo-partnership structure?

The geo-partnership structure is a combination of technology, custom in-game content, and a 

contractual agreement between the geo-partner and Eternal Conquest LLC that places 

exclusive content in the Eternal Conquest game that can only be accessed when players are 

playing Eternal Conquest in the geographic boundaries specified by the geo-partner.

 

Why would a business want this?

To increase customer traffic and gain competitive advantage by giving their customers one 

more reason to visit and patronize their business.

It also sounds great for marketing and promotional purposes.

 

Why would a municipality or tourist board want this?

To collectively and strategically unite with area businesses and nonprofit organizations in 

pushing out the benefits and differentiators of an Eternal Conquest geo-partnership to the 

local community.

An example of this might be a regional business association and municipalities uniting to 

purchase a set of geo-partnerships to use for said businesses and for community events like 

bicycle races, airshows, etc. Time based content and geo-based content can be constructed to 

coincide with the events inside of the specified geographic boundaries.
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Why would a school, college, or university want this?

To give their students and members of the surrounding community a new, unique, and 

exciting reason to step foot on campus.

 

What kind of custom content can businesses, municipalities, and organizations purchase 

through a geo-partnership?

Content can be as simple as a weapon or piece of armor that only becomes accessible when 

playing within the specified geo-boundaries. It can also be a more complex experience such as 

an entire town, region, or section of the world inside the Eternal Conquest video game. There 

are many different ways to monetize with the geo-partnership model.

I want to build Eternal Conquest LLC into a unique and revolutionary video game franchise 

unlike anything that currently exists.

I want to exceed market expectations, satisfy the desire of the customer base, and enshrine 

Eternal Conquest LLC as the company that permanently revolutionized and changed 

expectations for classic style role playing games.

 

Analysis:

With this background in mind, let us turn our attention to the example I mentioned at the top 

of this document.

Recently, Nintendo entered the iPhone/iPad Video Game Market with Super Mario 

Run and Fire Emblem Heroes.

Both Super Mario Run and Fire Emblem Heroes were released around the same time between 

Q4 2016 and Q1 2017.

Both Super Mario Run and Fire Emblem Heroes were offered free, and contained special 

content that could be purchased.
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• Fire Emblem Hero is of genera type Japanese Style Classic Turn Based Strategy Game

 

• That’s slightly different than Japanese Style Classic Role Playing Game, but very similar.

 

• Lots of folks play both types because they are so very similar. Both games sell to the 

same demographic.

 

• Super Mario Run is of genre type Endless Run Platform Video Game
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What’s interesting when comparing these two games, made by the same company – Nintendo 

- is that Super Mario Run, which is well known in America since 1984 did poorly when 

compared to Fire Emblem Heroes’ in gross revenue generation.

Fire Emblem is not well known, nor does it have the history of familiarity in America that Super 

Mario has.

However, Fire Emblem is of type Japanese Style Classic Turn Based Strategy Game which I 

believe is the secret for its success.

As someone who is a member of my own customer base, I believe there is a serious hunger 

for Japanese Style Classic Role Playing Games and anything that resembles them. Video Game 

companies are beginning to realize this, as is evidenced by their recent actions.

It is of critical importance to state that Super Mario Run did not make the top 10 Apple App 

Store App’s for Gross Revenue. It was not anywhere nearly as successful as Nintendo had 

hoped. The two articles below dive deeper into the details of its lackluster performance and are 

worth a read if you would like to better understand this market. 

• Nintendo's 'Super Mario Run' has a revenue problem - Business 

Insider http://www.businessinsider.com/nintendo-super-mario-run-revenue-2017-1
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• Nintendo learns a multi-billion dollar lesson that Mario is no guarantee for 

success https://techcrunch.com/2016/12/19/nintendo-learns-a-multi-billion-dollar-

lesson-that-mario-is-no-guarantee-for-success/

On the other hand, Fire Emblem Heroes’ grossed $3 million dollars of revenue in the first day of 

release. It reached the top 10 slot for Gross Revenue in the entire Apple App store within the 

first week of its release and stayed there. Almost one month later, it remains within the top 10 

slot for gross revenue, but it has fallen to # 10 as of the date of this publication (February 17, 

2017). 

The article below provides details on its success.

• Nintendo's 'Fire Emblem: Heroes' grosses $2.9M in first-day 

sales http://appleinsider.com/articles/17/02/03/nintendos-fire-emblem-heroes-

grosses-29m-in-first-day-sales

The screenshot immediately below shows Fire Emblem Heroes "Top 10" position for gross 

revenue in the Apple App Store. It sits 5 slots above Pokémon GO as of the date of this 

publication (February 17, 2017).
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Conclusion:

Here are the key take-away facts:

• Two games Super Mario Run and Fire Emblem Heroes

• Both made by the same company - Nintendo
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• For the same platform iPhone/iPad

• Both games were offered free and contained in-app pay content.

• The game that contained all the elements of Eternal Conquest made out like a bandit, 

while the game that contained zero elements of Eternal Conquest came nowhere close.

As a lifelong member of the customer base that loves and plays both Japanese Style Classic 

Turn Based Strategy Games and Japanese Style Classic Role Playing Games, the reasons for Fire 

Emblem Heroes’ success is obvious.

This  IS THE REASON  why Eternal Conquest - The Great War video game for iPad/iPhone, 

Android, PC, and MAC will succeed.

As the creator of Eternal Conquest - The Great War, I have only one question for YOU as a 

potential investor: "Are you ready to win the game by teaming up with Eternal Conquest LLC?"

And if you are a customer who loves to play JRPG games like Eternal Conquest, then you also 

hit the jackpot with Eternal Conquest - The Great War. This game is designed for YOU, by 

someone who knows EXACTLY what YOU want in a JRPG Video Game.

Our Solution

Our solution is to build a gaming company that will deliver the Eternal Conquest video game 

complete with geo-specific and season/date/time specific content to truly satisfy the desire of 

the avid JRPG gamer, in addition to delivering supplimental materials related to the brand such 

as the Official Eternal Conquest Strategy Guide, and the Official Video Game Soundtrack, with 

the goal of building the characters, places, and themes of Eternal Conquest into a true brand 

franchise.

 

 

 

Target Market
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There are several different demographics of customers within the demographics laid out 

above.

Traditional Markets

Grade School age Children  - these folks will get consumed in Eternal Conquest during winter 

and spring break, as well as over the summer. Christmas time is a big opportunity to pitch to 

these folks. This demographic is critically importance. If we develop loyalty from them, and 

they adopt an affinity for Eternal Conquest, we have them for life as long as we keep doing 

what we do. They will view Eternal Conquest, its characters, lands, and adventures as one part 

of their childhood that they never have to give up. They will forever embrace the Eternal 

Conquest Brand.  

High School age Children - similar to the grade school age folks, these guys are also likely 

to get consumed in Eternal Conquest during winter and spring break, as well as over the 

summer. Christmas time is a big opportunity to pitch to these folks. But the added kick is that 

these folks are likely to have summer jobs which may make them inclined to spend more for 

supplementary materials. These folks also have a great influence on their peers and younger 

generations, so if they adopt an affinity towards Eternal Conquest, we also win their friends. 

College Age Folks - like the High School demographic, these folks have even more opportunity 

and Freedom to choose to play Eternal Conquest and what supplementary materials to buy. 

Young Professionals - the members of this demographic within the demographic are likely 

to buy everything we create. The video games, strategy guide, music, and supplimentary 

materials. They are also likely to approach Eternal Conquest and the supplimentary materials 

from a collector's mind set. 
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Middle Aged Folks - theses folks hold customer traits from all the previous demographics. 

The Unemployed and the Disabled - this group is likely to be active on forums and social 

media. They wield great power that will either give the Eternal Conquest a boost or they can 

turn alot of folks off from it as can anyone with a substiantial amount leisure time for social 

media. 

New Market

Commercial & Municipal Entities - In addition to the markets listed above, Eternal Conquest 

opened up a new market space for commercial and municipal entities that did not previously 

exist using a unique content structure called a geo-partnership. This geo-partnership structure 

is only possible due to proprietary technology developed by Jim Aloye for Eternal Conquest 

LLC.

Competition

Current Alternatives

Customers who buy and JRPG Video Games do not "choose one over the other". They typically 

buy them all. What they do make choices on, is the level of commitment to buying 

supplementary materials. Customers will play all the JRPG games, but they will only buy the 

supplementary materials and collectors merchandise from the one or two they really REALLY 

like. 
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If Eternal Conquest can profoundly impact them with its unique quality, then it has the power 

to pull them closer into the world of supplementary materials.  

Our Advantages

Eternal Conquest LLC is uniquely positioned due to the nature of its creator, with great speed, 

agility, and all of the technical skills needed to create the game and most of the supplementary 

materials. 

In addition to our strengths of speed, agility, and technical capabilities, the creator of Eternal 

Conquest is also a member of the customer base he seeks to serve which puts him in a position 

of having firsthand market knowledge about customer behavior, tastes, and preferences.  
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Execution
Marketing & Sales

We believe that in order fully penetrate the depth of the marketplace, a comprehensive set 

of marketing activities must take place across multiple fronts.

• Regional and National Television News

• Industry and Gaming Publications

• Business Magazines such as Forbes, Inc, and Bloomberg

• Gaming Trade Shows

• Internet and Social Media Influencers. 

• Talk Shows & "Feel Good" Shows 

The amount of press and hype the product receives will  drive market penetration because it 

will make people aware of the product as well as the long term "franchise" vision for secondary 

market products. 

We believe that the best way to market this is to slowly build excitement and hype by getting 

into the national televised news spotlight as we talk about the revolutionary combination of 

geo-content and time/date/season content which will keep players entertained and excited as 

they seek to unlock as much normal and exclusive geo and season based content as possible. 

At the same time, our goal is to get the word out and explain how businesses, cities, 

municipalities, tourism boards, and other associations can partner with us to offer geo-content 

that is specific to their establishment and geographic region, similar to paid product 

placement. 

As we push this through national media, building both excitement from gamers and geo-

content sponsors, we should also show various 'live' demos for industry and gaming 

publications as well as television talk shows and other "Feel Good" shows to get people excited 

and talking.

This has the potential to start out bigger than Pokemon Go and grow into something even 

more exciting with real staying power due of the unique combination of Pokemon Go'esque 

geo-content combined with an RPG Game core, and season/date/time specific content.
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Focusing on the tactic of marketing via news coverage and staying in the "public interest 

spotlight" is much more effective than purchasing print and media advertisements because we 

are involving potential customers in an interactive wonder and awe based discussion, instead 

of advertising to them or trying to sell them on something. 

We want to talk about how this game will benefit communities, cities, businesses, universities, 

and other institutions if it is fully utilized and we want to show the gamers that this game is too 

big to fail. There will always be unique content along with next dragon to slay or mountain to 

climb. This is the game you will never put down when its new, and keep picking back up when 

its old.

 

Eternal Conquest LLC is and will be known as the The World's Greatest Video Game Franchise.

Operations

Milestones & Metrics

Milestones Table

Milestone Due Date Who's Responsible

Complete Development of Game IOS Version October 01, 2020 Jim Aloye

Game Goes On Sale IOS December 01, 2020 Jim Aloye

Complete Official Strategy Guide December 01, 2020 Jim Aloye

Strategy Guide Goes on Sale eBook & Physical December 20, 2020 Jim Aloye

Complete Game Development Android February 28, 2021 Jim Aloye

Game Goes On Sale Android March 26, 2021 Jim Aloye

Complete Official Sound Track August 01, 2021 Jim Aloye

Complete Game Development MAC August 30, 2021 Jim Aloye

Game Goes On Sale MAC October 01, 2021 Jim Aloye
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Company
Overview

Eternal Conquest LLC is a manager managed Limited Liability Corporation with 100% 

ownership held by James M. Aloye, the creator of Eternal Conquest - The Great War video 

game. 

Eternal Conquest LLC owns the Eternal Conquest Video Game. 

It's assets & holdings consist entirely of a series of electronic digital files and source code that 

comprise the "Eternal Conquest - The Great War" Video Game.  

Eternal Conquest LLC is the official legal entity and vehicle that owns and will bring Eternal 

Conquest The Great War Video Game to market.

Team

Management Team

The current management team consists of James M. Aloye, owner of Eternal Conquest LLC.

Advisors

James A. Aloye, Jr., the father of the LLC creator, serves as a trusted advisor. 

Charo B. Aloye, the wife of the LLC creator, serves as a trusted advisor. 



Eternal Conquest LLC (1.5M Option) 32

CONFIDENTIAL - DO NOT DISSEMINATE. This business plan contains confidential, trade-secret information and is shared 
only with the understanding that you will not share its contents or ideas with third parties without the express written consent 
of the plan author.

Financial Plan
Forecast

Key Assumptions

This business plan assumes that the initial investment of $1,500,000 is made on or before 

January 1, 2019

Net Profit (or Loss) by Year

Financing

Use of Funds

Upon finding an investor to seed the business $1,500,000.00, such funds will be used as 

follows:

• Hire Professional Illustrator I for custom character graphics for Eternal Conquest that 

are fully owned by Eternal Conquest LLC for use in the game and in all secondary 

market products such as but not limited to strategy guides, comic books, toys, clothing, 

movies/dvd, music cd/album, cartoons, other media and/or products.
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• Hire Professional Illustrator II to create the video game strategy guide.

 

• Hire Professional Composer/Musician/Recording Artist to compose custom music and 

theme songs for for Eternal Conquest that are fully owned by Eternal Conquest LLC for 

use in the game and in all secondary market products such as but not limited to 

movies/dvd, music cd/album, cartoons, other media. 

 

• Use Contract Developer(s) as needed to accelerate the creation of certain parts of the 

game.

 

• Legal, copyright, trademark, marketing, and other promotional activities.

 

• Allow the owner Jim Aloye to be fully dedicated to Eternal Conquest for a period of 3 

years. 

 

 

Sources of Funds

Eternal Conquest LLC founder has provided more than $40,000 in cash for technology 

related resources and just under 4000 hours over the past 5 years implementing technology 

and platforms used to the develop the game, and just under 1000 hours developing the game.

Jim Aloye is confident that the Eternal Conquest - The Great War video game can go from the 

state it is in now, to a state of completion with an investment of $1,500,000.

That is the amount of money that is being sought. 
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Statements

Projected Profit & Loss

2019 2020 2021 2022 2023

Revenue $2,450,000 $5,381,947 $14,479,121

Direct Costs $604,500 $1,302,000 $2,307,000

Gross Margin $1,845,500 $4,079,947 $12,172,121

Gross Margin % 75% 76% 84%

Operating 
Expenses

Salaries & 
Wages $530,500 $473,000 $326,500 $300,000 $300,000

Employee 
Related 
Expenses

$0 $0 $0 $0 $0

Marketing 
Blitzkrieg $150,000

Copyright & 
Trademark $20,000

Legal $20,000

Total Operating 
Expenses $570,500 $623,000 $326,500 $300,000 $300,000

Operating 
Income ($570,500) ($623,000) $1,519,000 $3,779,947 $11,872,121

Interest Incurred

Depreciation and 
Amortization

Income Taxes $0 $0 $65,100 $755,989 $2,374,425

Total Expenses $570,500 $623,000 $996,100 $2,357,989 $4,981,425

Net Profit ($570,500) ($623,000) $1,453,900 $3,023,958 $9,497,696

Net Profit / Sales 59% 56% 66%
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Projected Balance Sheet

2019 2020 2021 2022 2023

Cash $929,500 $306,500 $1,825,500 $5,540,347 $16,656,479

Accounts 
Receivable $0 $0 $0

Inventory

Other Current 
Assets

Total Current 
Assets $929,500 $306,500 $1,825,500 $5,540,347 $16,656,479

Long-Term 
Assets

Accumulated 
Depreciation

Total Long-Term 
Assets

Total Assets $929,500 $306,500 $1,825,500 $5,540,347 $16,656,479

Accounts 
Payable $0 $0 $0 $0 $0

Income Taxes 
Payable $0 $0 $65,100 $755,989 $2,374,425

Sales Taxes 
Payable $0 $0 $0

Short-Term Debt

Prepaid Revenue $0 $0 $0

Total Current 
Liabilities $0 $0 $65,100 $755,989 $2,374,425

Long-Term Debt

Total Liabilities $0 $0 $65,100 $755,989 $2,374,425

Paid-In Capital $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000

Retained 
Earnings ($570,500) ($1,193,500) $260,400 $3,284,358

Earnings ($570,500) ($623,000) $1,453,900 $3,023,958 $9,497,696

Total Owner's 
Equity $929,500 $306,500 $1,760,400 $4,784,358 $14,282,054

Total Liabilities 
& Equity $929,500 $306,500 $1,825,500 $5,540,347 $16,656,479
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Projected Cash Flow Statement

2019 2020 2021 2022 2023

Net Cash Flow 
from Operations

Net Profit ($570,500) ($623,000) $1,453,900 $3,023,958 $9,497,696

Depreciation & 
Amortization

Change in 
Accounts 
Receivable

$0 $0 $0

Change in 
Inventory

Change in 
Accounts 
Payable

$0 $0 $0 $0 $0

Change in 
Income Tax 
Payable

$0 $0 $65,100 $690,889 $1,618,436

Change in 
Sales Tax 
Payable

$0 $0 $0

Change in 
Prepaid 
Revenue

$0 $0 $0

Net Cash Flow 
from Operations ($570,500) ($623,000) $1,519,000 $3,714,847 $11,116,132

Investing & 
Financing

Assets 
Purchased or 
Sold

Investments 
Received $1,500,000

Change in 
Long-Term 
Debt

Change in 
Short-Term 
Debt

Dividends & 
Distributions

Net Cash Flow 
from Investing & 
Financing

$1,500,000



Eternal Conquest LLC (1.5M Option) 37

CONFIDENTIAL - DO NOT DISSEMINATE. This business plan contains confidential, trade-secret information and is shared 
only with the understanding that you will not share its contents or ideas with third parties without the express written consent 
of the plan author.

Cash at 
Beginning of 
Period

$0 $929,500 $306,500 $1,825,500 $5,540,347

Net Change in 
Cash $929,500 ($623,000) $1,519,000 $3,714,847 $11,116,132

Cash at End of 
Period $929,500 $306,500 $1,825,500 $5,540,347 $16,656,479
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Appendix
Profit and Loss Statement (With monthly detail)

2019 Jan '19 Feb '19 Mar '19 Apr '19 May '19 June '19 July '19 Aug '19 Sept '19 Oct '19 Nov '19 Dec '19

Total 
Revenue

Total Direct 
Costs

Gross Margin

Gross 
Margin %

Operating 
Expenses

Salaries and 
Wages $370,500 $20,000 $20,000 $16,000 $13,000 $13,000 $13,000 $13,000 $13,000 $13,000 $13,000 $13,000

Employee 
Related 
Expenses

$0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Marketing 
Blitzkrieg

Copyright & 
Trademark $20,000

Legal $20,000

Total 
Operating 
Expenses

$410,500 $20,000 $20,000 $16,000 $13,000 $13,000 $13,000 $13,000 $13,000 $13,000 $13,000 $13,000

Operating 
Income ($410,500) ($20,000) ($20,000) ($16,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000)

Interest Incurred

Depreciation 
and 
Amortization

Income Taxes $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
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Total 
Expenses $410,500 $20,000 $20,000 $16,000 $13,000 $13,000 $13,000 $13,000 $13,000 $13,000 $13,000 $13,000

Net Profit ($410,500) ($20,000) ($20,000) ($16,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000)

Net Profit / 
Sales
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2020 Jan '20 Feb '20 Mar '20 Apr '20 May '20 June '20 July '20 Aug '20 Sept '20 Oct '20 Nov '20 Dec '20

Total 
Revenue

Total Direct 
Costs

Gross Margin

Gross 
Margin %

Operating 
Expenses

Salaries and 
Wages $366,000 $13,000 $13,000 $13,000 $13,000 $13,000 $13,000 $9,000 $5,000 $5,000 $5,000 $5,000

Employee 
Related 
Expenses

$0

Marketing 
Blitzkrieg $5,000 $10,000 $15,000 $17,000 $53,000 $50,000

Copyright & 
Trademark

Legal

Total 
Operating 
Expenses

$366,000 $13,000 $13,000 $13,000 $13,000 $13,000 $18,000 $19,000 $20,000 $22,000 $58,000 $55,000

Operating 
Income ($366,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($18,000) ($19,000) ($20,000) ($22,000) ($58,000) ($55,000)

Interest Incurred

Depreciation 
and 
Amortization

Income Taxes $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Total 
Expenses $366,000 $13,000 $13,000 $13,000 $13,000 $13,000 $18,000 $19,000 $20,000 $22,000 $58,000 $55,000

Net Profit ($366,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($18,000) ($19,000) ($20,000) ($22,000) ($58,000) ($55,000)

Net Profit / 
Sales

2021 Jan '21 Feb '21 Mar '21 Apr '21 May '21 June '21 July '21 Aug '21 Sept '21 Oct '21 Nov '21 Dec '21
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Total 
Revenue $171,250 $171,250 $171,250 $171,250 $171,250 $171,250 $171,250 $171,250 $171,250 $171,250 $216,250 $521,250

Total Direct 
Costs $47,875 $47,875 $47,875 $47,875 $47,875 $47,875 $47,875 $47,875 $47,875 $47,875 $57,875 $67,875

Gross Margin $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $158,375 $453,375

Gross 
Margin % 72% 72% 72% 72% 72% 72% 72% 72% 72% 72% 73% 87%

Operating 
Expenses

Salaries and 
Wages $326,500 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Employee 
Related 
Expenses

$0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Marketing 
Blitzkrieg

Copyright & 
Trademark

Legal

Total 
Operating 
Expenses

$326,500 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Operating 
Income ($203,125) $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $158,375 $453,375

Interest Incurred

Depreciation 
and 
Amortization

Income Taxes $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $65,100

Total 
Expenses $374,375 $47,875 $47,875 $47,875 $47,875 $47,875 $47,875 $47,875 $47,875 $47,875 $57,875 $132,975

Net Profit ($203,125) $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $158,375 $388,275

Net Profit / 
Sales (119%) 72% 72% 72% 72% 72% 72% 72% 72% 72% 73% 74%
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2019 2020 2021 2022 2023

Total Revenue $2,450,000 $5,381,947 $14,479,121

Total Direct Costs $604,500 $1,302,000 $2,307,000

Gross Margin $1,845,500 $4,079,947 $12,172,121

Gross Margin % 75% 76% 84%

Operating Expenses

Salaries and Wages $530,500 $473,000 $326,500 $300,000 $300,000

Employee Related Expenses $0 $0 $0 $0 $0

Marketing Blitzkrieg $150,000

Copyright & Trademark $20,000

Legal $20,000

Total Operating Expenses $570,500 $623,000 $326,500 $300,000 $300,000

Operating Income ($570,500) ($623,000) $1,519,000 $3,779,947 $11,872,121

Interest Incurred

Depreciation and Amortization

Income Taxes $0 $0 $65,100 $755,989 $2,374,425

Total Expenses $570,500 $623,000 $996,100 $2,357,989 $4,981,425

Net Profit ($570,500) ($623,000) $1,453,900 $3,023,958 $9,497,696

Net Profit / Sales 59% 56% 66%
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Balance Sheet (With Monthly Detail)

2019 Jan '19 Feb '19 Mar '19 Apr '19 May '19 June '19 July '19 Aug '19 Sept '19 Oct '19 Nov '19 Dec '19

Cash $1,089,500 $1,069,500 $1,049,500 $1,033,500 $1,020,500 $1,007,500 $994,500 $981,500 $968,500 $955,500 $942,500 $929,500

Accounts 
Receivable

Inventory

Other Current 
Assets

Total 
Current 
Assets

$1,089,500 $1,069,500 $1,049,500 $1,033,500 $1,020,500 $1,007,500 $994,500 $981,500 $968,500 $955,500 $942,500 $929,500

Long-Term 
Assets

Accumulated 
Depreciation

Total Long-
Term Assets

Total Assets $1,089,500 $1,069,500 $1,049,500 $1,033,500 $1,020,500 $1,007,500 $994,500 $981,500 $968,500 $955,500 $942,500 $929,500

Accounts 
Payable $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Income Taxes 
Payable $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Sales Taxes 
Payable

Short-Term 
Debt

Prepaid 
Revenue

Total 
Current 
Liabilities

$0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Long-Term Debt

Total 
Liabilities $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Paid-In Capital $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000
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Retained 
Earnings

Earnings ($410,500) ($430,500) ($450,500) ($466,500) ($479,500) ($492,500) ($505,500) ($518,500) ($531,500) ($544,500) ($557,500) ($570,500)

Total 
Owner's 
Equity

$1,089,500 $1,069,500 $1,049,500 $1,033,500 $1,020,500 $1,007,500 $994,500 $981,500 $968,500 $955,500 $942,500 $929,500

Total 
Liabilities & 
Equity

$1,089,500 $1,069,500 $1,049,500 $1,033,500 $1,020,500 $1,007,500 $994,500 $981,500 $968,500 $955,500 $942,500 $929,500
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2020 Jan '20 Feb '20 Mar '20 Apr '20 May '20 June '20 July '20 Aug '20 Sept '20 Oct '20 Nov '20 Dec '20

Cash $563,500 $550,500 $537,500 $524,500 $511,500 $498,500 $480,500 $461,500 $441,500 $419,500 $361,500 $306,500

Accounts 
Receivable

Inventory

Other Current 
Assets

Total 
Current 
Assets

$563,500 $550,500 $537,500 $524,500 $511,500 $498,500 $480,500 $461,500 $441,500 $419,500 $361,500 $306,500

Long-Term 
Assets

Accumulated 
Depreciation

Total Long-
Term Assets

Total Assets $563,500 $550,500 $537,500 $524,500 $511,500 $498,500 $480,500 $461,500 $441,500 $419,500 $361,500 $306,500

Accounts 
Payable $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Income Taxes 
Payable $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Sales Taxes 
Payable

Short-Term 
Debt

Prepaid 
Revenue

Total 
Current 
Liabilities

$0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Long-Term Debt

Total 
Liabilities $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Paid-In Capital $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000

Retained 
Earnings ($570,500) ($570,500) ($570,500) ($570,500) ($570,500) ($570,500) ($570,500) ($570,500) ($570,500) ($570,500) ($570,500) ($570,500)
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Earnings ($366,000) ($379,000) ($392,000) ($405,000) ($418,000) ($431,000) ($449,000) ($468,000) ($488,000) ($510,000) ($568,000) ($623,000)

Total 
Owner's 
Equity

$563,500 $550,500 $537,500 $524,500 $511,500 $498,500 $480,500 $461,500 $441,500 $419,500 $361,500 $306,500

Total 
Liabilities & 
Equity

$563,500 $550,500 $537,500 $524,500 $511,500 $498,500 $480,500 $461,500 $441,500 $419,500 $361,500 $306,500
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2021 Jan '21 Feb '21 Mar '21 Apr '21 May '21 June '21 July '21 Aug '21 Sept '21 Oct '21 Nov '21 Dec '21

Cash $103,375 $226,750 $350,125 $473,500 $596,875 $720,250 $843,625 $967,000 $1,090,375 $1,213,750 $1,372,125 $1,825,500

Accounts 
Receivable $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Inventory

Other Current 
Assets

Total 
Current 
Assets

$103,375 $226,750 $350,125 $473,500 $596,875 $720,250 $843,625 $967,000 $1,090,375 $1,213,750 $1,372,125 $1,825,500

Long-Term 
Assets

Accumulated 
Depreciation

Total Long-
Term Assets

Total Assets $103,375 $226,750 $350,125 $473,500 $596,875 $720,250 $843,625 $967,000 $1,090,375 $1,213,750 $1,372,125 $1,825,500

Accounts 
Payable $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Income Taxes 
Payable $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $65,100

Sales Taxes 
Payable $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Short-Term 
Debt

Prepaid 
Revenue $0

Total 
Current 
Liabilities

$0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $65,100

Long-Term Debt

Total 
Liabilities $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $65,100

Paid-In Capital $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000

Retained 
Earnings ($1,193,500) ($1,193,500) ($1,193,500) ($1,193,500) ($1,193,500) ($1,193,500) ($1,193,500) ($1,193,500) ($1,193,500) ($1,193,500) ($1,193,500) ($1,193,500)
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Earnings ($203,125) ($79,750) $43,625 $167,000 $290,375 $413,750 $537,125 $660,500 $783,875 $907,250 $1,065,625 $1,453,900

Total 
Owner's 
Equity

$103,375 $226,750 $350,125 $473,500 $596,875 $720,250 $843,625 $967,000 $1,090,375 $1,213,750 $1,372,125 $1,760,400

Total 
Liabilities & 
Equity

$103,375 $226,750 $350,125 $473,500 $596,875 $720,250 $843,625 $967,000 $1,090,375 $1,213,750 $1,372,125 $1,825,500
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2019 2020 2021 2022 2023

Cash $929,500 $306,500 $1,825,500 $5,540,347 $16,656,479

Accounts Receivable $0 $0 $0

Inventory

Other Current Assets

Total Current Assets $929,500 $306,500 $1,825,500 $5,540,347 $16,656,479

Long-Term Assets

Accumulated Depreciation

Total Long-Term Assets

Total Assets $929,500 $306,500 $1,825,500 $5,540,347 $16,656,479

Accounts Payable $0 $0 $0 $0 $0

Income Taxes Payable $0 $0 $65,100 $755,989 $2,374,425

Sales Taxes Payable $0 $0 $0

Short-Term Debt

Prepaid Revenue $0 $0 $0

Total Current Liabilities $0 $0 $65,100 $755,989 $2,374,425

Long-Term Debt

Total Liabilities $0 $0 $65,100 $755,989 $2,374,425

Paid-In Capital $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000

Retained Earnings ($570,500) ($1,193,500) $260,400 $3,284,358

Earnings ($570,500) ($623,000) $1,453,900 $3,023,958 $9,497,696

Total Owner's Equity $929,500 $306,500 $1,760,400 $4,784,358 $14,282,054

Total Liabilities & Equity $929,500 $306,500 $1,825,500 $5,540,347 $16,656,479
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Cash Flow Statement (With Monthly Detail)

2019 Jan '19 Feb '19 Mar '19 Apr '19 May '19 June '19 July '19 Aug '19 Sept '19 Oct '19 Nov '19 Dec '19

Net Cash 
Flow from 
Operations

Net Profit ($410,500) ($20,000) ($20,000) ($16,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000)

Depreciation 
& 
Amortization

Change in 
Accounts 
Receivable

Change in 
Inventory

Change in 
Accounts 
Payable

$0 $0

Change in 
Income Tax 
Payable

$0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Change in 
Sales Tax 
Payable

Change in 
Prepaid 
Revenue

Net Cash 
Flow from 
Operations

($410,500) ($20,000) ($20,000) ($16,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000)

Investing & 
Financing

Assets 
Purchased or 
Sold

Investments 
Received $1,500,000

Change in 
Long-Term 
Debt
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Change in 
Short-Term 
Debt

Dividends & 
Distributions

Net Cash 
Flow from 
Investing & 
Financing

$1,500,000

Cash at 
Beginning of 
Period

$0 $1,089,500 $1,069,500 $1,049,500 $1,033,500 $1,020,500 $1,007,500 $994,500 $981,500 $968,500 $955,500 $942,500

Net Change in 
Cash $1,089,500 ($20,000) ($20,000) ($16,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000)

Cash at End 
of Period $1,089,500 $1,069,500 $1,049,500 $1,033,500 $1,020,500 $1,007,500 $994,500 $981,500 $968,500 $955,500 $942,500 $929,500
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2020 Jan '20 Feb '20 Mar '20 Apr '20 May '20 June '20 July '20 Aug '20 Sept '20 Oct '20 Nov '20 Dec '20

Net Cash 
Flow from 
Operations

Net Profit ($366,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($18,000) ($19,000) ($20,000) ($22,000) ($58,000) ($55,000)

Depreciation 
& 
Amortization

Change in 
Accounts 
Receivable

Change in 
Inventory

Change in 
Accounts 
Payable

$0 $0 $0 $0 $0 $0

Change in 
Income Tax 
Payable

$0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Change in 
Sales Tax 
Payable

Change in 
Prepaid 
Revenue

Net Cash 
Flow from 
Operations

($366,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($18,000) ($19,000) ($20,000) ($22,000) ($58,000) ($55,000)

Investing & 
Financing

Assets 
Purchased or 
Sold

Investments 
Received

Change in 
Long-Term 
Debt

Change in 
Short-Term 
Debt

Dividends & 
Distributions
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Net Cash 
Flow from 
Investing & 
Financing

Cash at 
Beginning of 
Period

$929,500 $563,500 $550,500 $537,500 $524,500 $511,500 $498,500 $480,500 $461,500 $441,500 $419,500 $361,500

Net Change in 
Cash ($366,000) ($13,000) ($13,000) ($13,000) ($13,000) ($13,000) ($18,000) ($19,000) ($20,000) ($22,000) ($58,000) ($55,000)

Cash at End 
of Period $563,500 $550,500 $537,500 $524,500 $511,500 $498,500 $480,500 $461,500 $441,500 $419,500 $361,500 $306,500
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2021 Jan '21 Feb '21 Mar '21 Apr '21 May '21 June '21 July '21 Aug '21 Sept '21 Oct '21 Nov '21 Dec '21

Net Cash 
Flow from 
Operations

Net Profit ($203,125) $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $158,375 $388,275

Depreciation 
& 
Amortization

Change in 
Accounts 
Receivable

$0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Change in 
Inventory

Change in 
Accounts 
Payable

$0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Change in 
Income Tax 
Payable

$0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $65,100

Change in 
Sales Tax 
Payable

$0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Change in 
Prepaid 
Revenue

$0

Net Cash 
Flow from 
Operations

($203,125) $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $158,375 $453,375

Investing & 
Financing

Assets 
Purchased or 
Sold

Investments 
Received

Change in 
Long-Term 
Debt

Change in 
Short-Term 
Debt

Dividends & 
Distributions
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Net Cash 
Flow from 
Investing & 
Financing

Cash at 
Beginning of 
Period

$306,500 $103,375 $226,750 $350,125 $473,500 $596,875 $720,250 $843,625 $967,000 $1,090,375 $1,213,750 $1,372,125

Net Change in 
Cash ($203,125) $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $123,375 $158,375 $453,375

Cash at End 
of Period $103,375 $226,750 $350,125 $473,500 $596,875 $720,250 $843,625 $967,000 $1,090,375 $1,213,750 $1,372,125 $1,825,500
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2019 2020 2021 2022 2023

Net Cash Flow from 
Operations

Net Profit ($570,500) ($623,000) $1,453,900 $3,023,958 $9,497,696

Depreciation & Amortization

Change in Accounts Receivable $0 $0 $0

Change in Inventory

Change in Accounts Payable $0 $0 $0 $0 $0

Change in Income Tax Payable $0 $0 $65,100 $690,889 $1,618,436

Change in Sales Tax Payable $0 $0 $0

Change in Prepaid Revenue $0 $0 $0

Net Cash Flow from 
Operations ($570,500) ($623,000) $1,519,000 $3,714,847 $11,116,132

Investing & Financing

Assets Purchased or Sold

Investments Received $1,500,000

Change in Long-Term Debt

Change in Short-Term Debt

Dividends & Distributions

Net Cash Flow from Investing 
& Financing $1,500,000

Cash at Beginning of Period $0 $929,500 $306,500 $1,825,500 $5,540,347

Net Change in Cash $929,500 ($623,000) $1,519,000 $3,714,847 $11,116,132

Cash at End of Period $929,500 $306,500 $1,825,500 $5,540,347 $16,656,479
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